
Section 5—Making Decisions

Interpreting Advertisements
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UNDERSTANDING ADVFRTISINC

Advertising persuades people to buv a procluct.
Study the six advertising tools tint are described
helox Match the “Advertisement Descriptions”
with the correct ‘Advertising Tools.”

r ADVERTISEMENT DESCRIPTIONS
r

ADVERTISING TOOIS

_______

1. The product is in the foreground.
In the hackground, the American
flag is flying and the Star
Spangled Banner is playing.

__________

2. A voung woman in a beautiful
clress is enjoving a nigLil on de
town afrer using the product.

_______

3 A crowded sidewalk photograph
shows two ont of eve,-v three
people w:earing the product.

_______

4. A popular actor is holding a
procinct and smiiing.

_________

5. An average hmi1y is sitting
around the dinner table
using the product.

_________

6. The aci points out that the
product is xxeII macle, easv
to use, and powerful. It does
not sa)’ dat it is also expensive
anci requires special wiring.

A. Hero Worship: The farnous person
in this aci uses this irocluct. Therefore,
others xviii aiso want to use it.

B. Appealing to Embuons: Using this
product w’iil heip xiexvers to feel the
same emotions as (ht people in the ad.

C. Card Stacking: ‘Chese types of ads show
manv positive points about a product.
The negative points are omitted
or covereci up.

D. Association: Looking at an unrelated,
positive item wilI give vieweis positive
thonghts about the product.

E. Bandwagon: Since almost everyone cisc
is using this produci, those not using h
xviii be ieft ont.

F. Plain Folks: The product is used by
average peopie, 50 owning it is naturai.


